
School Foundation 
Event Marketing
A Case Study with Christine Paik, Director of Communications



"People who provide support…do not 
want to contribute to programs and 
activities that are perceived as 
problems. In the larger sense, the 
request for support for a project should 
be addressed in terms of an 
opportunity."
-National School Foundation Association



Determine 
your unique 
value, your 
sweet spot

Complete this phrase: "Our foundation is the only _______________ that _________________ for ______________________." 



Have a plan:

 What is your event goal? Raise $75,000 for STEAM initiatives

 Who is your audience? Golfers, community members, and 
companies who have a stake in PUSD

 What is your message? CRAM: Connecting, Rewarding, Actionable, 
and Memorable* 

 Connect to things your audience cares about. Saving time, feeling good 
about themselves, feeling powerful, etc. 

 Identify and offer a compelling reward for taking action. Remember that 
good rewards are immediate, personal, credible, and reflective of your 
audience’s values. 

 Have a clear call to action. Good actions are specific, feasible, and easy 
to visualize doing. They should measurably advance your mission. 

 Make it memorable. What makes something memorable? It's 
memorable if it's different, catchy, personal, tangible, and desirable. 
These memorable elements should always be closely tied to your cause.

 “TEE UP AND MAKE A DIFFERENCE FOR STEM EDUCATION”

 How will you communicate it and when? Create a marketing 
calendar. Keep in mind publishing deadlines for media, registration 
deadlines for your event, etc.

*From “Network for Good”



What are your 
communication 
channels?

 School and foundation website 

 Social media (Facebook, Twitter, Instagram, and so on) 

 Student/Parent Assemblies (i.e. Friday Flag) 

 Communications (newsletters, emails via Blackboard connect) 

 Flyers/Brochures printed or via Peachjar

 Local media (TV or Pomerado News or 92127/92129/92064 
Magazines)

 Paid advertising (promoted posts)



Use Canva:
-Flyers for 
Peachjar
-Posts for 
social 
media
-Programs



Please Avoid:

 On flyers and emails, please avoid overt references to alcohol and 
gambling  (i.e. Instead of  “Wine Tasting or Cocktail Hour” use 
“Refreshments Provided or Social Hour” instead of “Gambling” 
use “Games”) Y0u can always link to your foundation website for 
more information where you can be more specific with details



-Use Peachjar account to send out flyers for free
-Make it front and center on your foundation website and 
announcements section on school website
-Create and schedule multiple posts on your social media 
pages ( pay to promote posts if necessary)
-Ask principal to include your event in Blackboard Connect 
emails and any newsletters
-Use assemblies to build up hype among students, parents, 
and teachers
-Send press release to local media if it warrants
-Use event to build up social media following and 
engagement by using hashtags/prizes

Take these 
steps every 
time: 



P.O.P. “Proof of 
Performance:
-Follow up with 
photos & video 
from event to 
keep buzz, 
create FOMO, 
and show what 
money raised 
goes towards

https://www.youtube.com/watch?ti
me_continue=50&v=VLOKZDYu2lI

https://www.youtube.com/watch?time_continue=50&v=VLOKZDYu2lI
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